
Access to information

getting the information we need - how/where



How much do young people know 

about the opportunities available to 

them local and EU



Eures: It´s an European website which helps you to find your first job



EURES: users by nationality



http://youtube.com/v/2UpWgyR2mvA
http://youtube.com/v/2UpWgyR2mvA


Some Tips for your Curriculum Vitae

- It will be easier to find a job if your profile is updated. 

- In some countries your photo is not necessary 

- In this website you have a sample CV in order to make your own one. Take in 

account that most companies tends to choose the CVs which are more similar 

to the sample CV.





#Socialmediarecruiting

● Spain on top: 69% of internet users, use social media to find a job

● Linkedin is the social media more used. 64,1% of spanish people use and 

the global average is 35,4%

● 76% spanish younger than 33 use social media to find a job. 







job seeker profile



LinkedIn performance index by demographic profile





❏ WHAT IS AEGEE? (Association des États Généraux des Étudiants de l'Europe)

❖ AEGEE is one of Europe’s biggest interdisciplinary student organisations.

❖ 43 countries →  230 cities → +13.000 members.

❖ Non-governmental, politically independent, and non-profit organisation.

❖ Paris, 1985. Also, we founded Erasmus Program in 1987.



❏ WHAT IS AEGEE?

❖ We are present in almost all universities of each country (Antenna).

❖ We defend a democratic, diverse and borderless Europe.

❖ We encourage young people to take an active role in society.

❖ Non-formal education.

❖ Intercultural diversity.





❏ AEGEE offers you:

❖ European experience.

❖ Knowledge.

❖ New friends.

❖ Culture.

❖ Open-Minded.

❖ Languages.

❖ Trips and Adventures!!!

https://www.youtube.com/watch?v=KXGWWNPyF9o


❏ WHY KNOWLEDGE?

❖ You can form part of international events , such as trainings, conferences, 

exchanges and SUMMER UNIVERSITIES!!

❖ Get involved in the work of international Working Groups and projects.

★ CULTURE WORKING GROUP

➔ YOU CAN USE ALL THIS EXPERIENCES FOR YOUR FUTURE JOB and participate in the 

European Parliament.

 http:/www.wg.aegee.org/cwg/


❏ EVENTS

❖ Educational

- Local Training Course (LTC)

- European Planning Meeting (EPM)

- Agora

- Network Meeting (NWM)

❖ Thematics, such as European Projects

http://epmburgos.com/
http://www.agorasturias.org/#/home


❏ EVENTS

❖ Summer Universities

- between 10-20 days

- 25-50 participants

- more than 70 destinations
- https://www.youtube.com/watch?v=WN9xoEdiM9k

❖ European and local events during all the year.

https://www.youtube.com/watch?v=WN9xoEdiM9k


❏ How to form part of it?

❖ Find your antenna, talk to them and have the time of your life!!

. http://www.aegee.org/

. http://www.projects.aegee.org/suct/su2015/su_list.php

. https://www.youtube.com/watch?v=KXGWWNPyF9o

.http://www.aegee.org/about-aegee/map-of-the-network/

http://www.aegee.org/
http://www.projects.aegee.org/suct/su2015/su_list.php
https://www.youtube.com/watch?v=KXGWWNPyF9o
http://www.aegee.org/about-aegee/map-of-the-network/


How easy is it for young people to 

access information? What 

difficulties do they have?

What information are they looking 

for?



International Experience and Language Learning

http://issuu.com/esnint/docs/esnsurvey2014_web/31?e=1978080/8691327

Key findings:

Obstacles for Mobility

● Financial issues and personal ties are still major obstacles for students to become mobile. However, lack of information, 

fear of recognition problems, long bureaucratic procedures, doubts about the quality of studies abroad or the fear of 

prolonged studies still play a role in the minds of potential students.

● More than 57% of non-mobile students consider financial issues to be the most importantobstacle for mobility.

http://issuu.com/esnint/docs/esnsurvey2014_web/31?e=1978080/8691327


Finances and Work Opportunities during Mobility

● Amongst the non-mobile students, 76% would consider studying abroad if they were guaranteed a part-time job or a paid internship in 

the host country

Learning a Language when Studying Abroad

● Students generally improve the language of tuition after their stay abroad. This is particularly true for English (34%), German (43.7%), 

French (61.9%), Spanish (68.3%) and Italian (75.8%).

● Independently to the language of tuition, 83% of students are willing to learn the local language of their host country. It is important to 

note that in countries where the abovementioned languages are not the local language, 74% of students are willing to learn the local 

language.

● Only one third of the mobile students have attended a language course in their home countries. This figure decreases to 19% for 

languages other than English, German, French, Spanish and Italian.



Full Degree Mobility**

● Reasons why students do not take a full degree abroad include the fear of losing personal ties, lack of information and the fear of not 

obtaining recognition.

● Students who do participate in full-degree mobility seek a personal challenge, an international environment or learning a new language.

Problems with Degree Recognition**

● 9.0% of students that have taken a full degree abroad encounter problems with regards to the recognition of their degree.

● Foreign degree recognition issues occur particularly in connection with further education, state employment and for regulated

professions. Many students complain about long, and sometimes costly, administrative procedures for recognition.

● Tools such as the Lisbon Recognition Convention are not widely known amongst students and almost 50% of individuals that did not get 

their degree recognised indicate not having turned to potential support organisations (such as national students’ unions or NARICs).



Creating Ideas, Opportunities and Identity

http://issuu.com/esnint/docs/esnsurvey2013_web/3?e=1978080/4946756

Satisfaction with the experience abroad

● On a scale from 1 to 5 (5 indicating highest satisfaction), students rate satisfaction with their stay abroad 4.3 and their 

satisfaction with studies abroad 3.9.

Employability

● Mobile students are more probable to live outside their home region than non-mobile students.

● Mobile students are more capable of searching for jobs in languages other than their mother tongue or English.

Mobile students have a more specific idea about their career’s development. Also, they see themselves in comparatively 

http://issuu.com/esnint/docs/esnsurvey2013_web/3?e=1978080/4946756


Networks

● There are visible differences in the use of social networks between mobile and non-mobile students. VoIP-services such as Skype 

remain a symbol of exchange students.

● Students who have been (or are planning to go) abroad are more engaged in social activities, open to meet new people and having a 

bigger circle of friends than those who are not planning to do so.

Entrepreneurship

● More than 50% of the young Europeans surveyed could imagine setting up their own business.

● 2% of respondents have introduced a product encountered during their stay abroad on their home countries’ markets and 22% are

thinking of doing so.

● However, despite having come across such a product or idea, one third of respondents do not plan to turn it into a business opportunity. 



OUR Experience around Europe 

AEGEE

Erasmus

Erasmus Placement


